fondazione

UALIVITA §

the role of producers’ groups,
public authorities and research centers

Fondazione Qualivita Director
Rome - February 19, 2025




“orJ:J:J'f]_)r:—; Cluclliviiel 15 o o= gfoill ofejelriiselion 32 Ue 1 2000 fe) Sigigje) e
il drgizer Zustggzeln ejUelliny fgeel elrieli/ig=r e ,)rJJJr':]Jn Jr mrr]’e OUICUIIUrC
eirlelselailile aeivii=s in sy PPOIOIINEFEDOIFG] Sy ster collaboration with
IENEroiectionfeonsonainstiiviionssand numerousiin ernahonql parfners

< -
@- e ]
il ! - —— - -i*
PDO PGl Sector - Platform for scientific Multilingual Training

Research dissemination Eublishing series Academy
» "/"_,.—-' - — P 'y ¥



Geographical Indications work better when
there is an organized group that manages
them
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The evolution of groups
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Reasons behini this development:

Mavuro Rosati
ondazione Qualivita



)

- - gmm - - -
scientific Research & Geographical Indications - ¢

L %8s Data processing for

ELSEVIER Fondazione Qualivita

1,800 scientific arficles published in the past 5 years

5,911 authors from institutes around the world
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THE ROLE OF GROUPS

« GATHERING INSTANCES FROM SUPPLY CHAIN, TERRITORY, MARKET,
CONSUMERS

SCIENTIFIC DESIGN MANAGEMENT

ONGOING RELATIONSHIPS WITH RESEARCH CENTERS
SPECIFICATIONS CHANGES CONSISTENT WITH RESEARCH RESULTS
SUPPORT TO ENTERPRISES

THE ROLE OF PUBLIC AUTHORITIES

« AD HOC COMMUNITY CALLS
« FLEXIBILITY ON EXPERIMENTS
« SPEED OF IMPLEMENTING CHANGES
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THE ROLE OF GROUPS

« MANAGEMENT OF Gis PRODUCTION
« MANAGEMENT OF PROCESSED PRODUCTS
« SUPEVISION OF COMMERCIAL PLATFORMS

THE ROLE OF PUBLIC AUTHORITIES

* Gls INTEGRATION INTO INTERNATIONAL TREATIES

* Gls EXCLUSION FROM TRADE BARRIERS

+ Gls TRADE BUREAUCRATIC SIMPLIFICATION

* Gls MARKET CONTROL

« EFFICIENT GlIs PROTECTION FROM PRIVATE INDUSTRY
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Gis agendaongiohalinnoyatons

|
STRENGTHEN TH E' GOVERNMENT of groups

A

o | CLIMATE CHANGE adaptation

\

27 " - | BOTTOM-UP APPROACH to sustainability (FAO, oriGin)

o . RESEARCH FINALIZED fo the needs of individual Gls

« MARKET MANAGEMENT by Gls
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The real challenge is fo evolve Gls into an

active global economic model , capable of building
alternative systems so that they do notdeecome mere
niche brands in a market dominated by global logics.

The challenge ision.
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